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Who is 
USA Pickleball?

USA Pickleball is the official National Governing Body (NGB) for the 
sport of pickleball in the United States. 

This guide follows and extends the USA Pickleball Brand Guidelines. In cases of conflict, the master brand guidelines take precedence. 
For further information on USA Pickleball Brand Guidelines, please reference the parent brand guide here.

As a nonprofit 501(c)(3) organization, USA Pickleball is dedicated to preserving the integrity of the game while 
advancing its growth and development nationwide. The organization supports players, clubs, and communities 
by sanctioning premier tournaments, offering certified equipment testing, training referees, certifying facilities, 
and providing a wide range of educational resources. USA Pickleball also maintains and updates the official 
rules of the sport, ensuring consistency and fairness at every level of play. Led by a Board of Directors and a 
dedicated national office staff, USA Pickleball delivers the infrastructure and strategic vision necessary to fuel 
the continued expansion of pickleball across the country—benefiting members with exclusive access to events, 
programs, and tools that elevate their experience on and off the court.

https://www.dropbox.com/scl/fo/orv3pt66by4a4jeob3np6/AEZVkWo7Hqs6QlYYkChQWJU?rlkey=bqwr5i6hlfl3v0cy1jxiv9dhb&st=mm6haihd&dl=0
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What is the USA Pickleball
Golden Ticket Tournament Series?

The USA Pickleball Golden Ticket Tournament Series is the most direct 
pathway for amateur players seeking to compete in the USA Pickleball 
National Championships, the sport’s longest-standing and only National 
Championships.
Every Golden Ticket Tournament provides athletes with the necessary Tiered Point System points to meet 
Nationals eligibility requirements.

Held in select markets across the country, the series delivers a professional tournament environment featuring 
certified referees, high-quality venues, and competitive match play consistent with USA Pickleball standards. 
Golden Ticket Tournaments are run by USA Pickleball as owned and operated tournaments as well as trusted 
partners throughout the country. 
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What is the Tiered Point System (TPS)?

How It Works
• �Athletes must earn a minimum of 4,500 TPS points to be eligible for the USA Pickleball National 
Championships.
• ��TPS points determine eligibility and priority for Tier 2 Nationals registration, supporting competitive balance 
across divisions.
• �Additional TPS points are awarded based on medal placement.
• Eligibility does not guarantee registration

Golden Ticket & TPS
Every Golden Ticket Tournament automatically provides 4,500 TPS points, satisfying the baseline eligibility 
requirement for Nationals.  All medal winners also earn additional TPS points for placement, further 
strengthening their registration priority position.

The Tiered Point System (TPS) is USA Pickleball’s official ranking and eligibility system used to determine 
qualification and registration priority for Tier 2 registration for the USA Pickleball National Championships.  
TPS points are earned through participation in USA Pickleball–sanctioned tournaments, which include  
Golden Ticket Tournaments, with points awarded for both registration and placement.
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Logo Mark
Use this logo for all promotional and 

marketing materials.

Always use the primary logos  when possible. 

If a one color black or reversed logo is 

required, use these versions of the logo.

Access logo files here.

https://www.dropbox.com/scl/fo/1idvm33omwsq3nsm82pmb/AL4L8mSr4dGoCA84UQedGTM?rlkey=4waq02xrnq93tgperqjhj4j00&st=xmd1w73h&dl=0


Logo Usage
Follow all guidelines for proper usage.

Here are some examples of logo applications 

that are NOT acceptable.

   Do not change the color of the logo.

   Do not stretch logo.

   Do not tilt logo.

   Do not replace typefaces.

   Do not fill in or alter ball.

   Do not add any shadows or effects.

   Do not place on patterns.

   Do not invade the clear space area.

   �Do not place the logo over� backgrounds that 

limit legibility.



In most cases the pantone colors should be used at 100%, but can be used 

at other percentages if needed for particular designs. Do not use a color that 

is not listed here. A color palette establishes consistency across the brand.

PMS 540 C
Hex = #133156 

R:19  G:49  B:86  

C:100  M:84  Y:39  K:33

PMS 7621 C 
Hex = #b11f28 

R:177  G:31  B:40  

C:21  M:100  Y:95  K:13

PMS 118 C 
Hex = #b9983c 

R:185  G:152  B:60  

C:28  M:36  Y:92 K:03

Hex = #939598

R: 255  G: 255  B: 255  

C:00  M:00  Y:00 K:50

Hex = #d0d1d0

R: 208  G: 209  B: 208  

C:18  M:13  Y:14 K:00

Color Palette
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The following typefaces are to be used on all materials. 

Using different fonts will sacrifice brand equity. 

For consistency, use these typefaces for ads, business 

cards, and anything done for the brand.

Typography

DRUK MEDIUM - ALL CAPS
Primary Font Family - Headlines

Primary Font Family - Body Copy

Source Sans Black
Source Sans Bold
Source Sans Semibold
Source Sans Regular

Primary Font Family - SUBHEADS

Halyard Display Black 
Halyard Display Bold 
Halyard Display Semi Bold 
Halyard Display Medium 
Halyard Display Regular 
Halyard Display Book 
Halyard Display Light 
Halyard Display Extra Light
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Golden Ticket
Gradient

E1C78E

b9983 c 
bb912e

c39b39

The gold gradient should be used in place of the solid gold 

(PMS118c) wherever possible.

Gold Gradient
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The collage header should be updated per city to feature players in the correct environment (indoor or outdoor)  

and images of the city where possible. San Diego as the featured example below. The logo is to be placed over the 

transparent image of the location in the center.

Collage Header
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This typeset should be utilized where possible on materials. The gray is to tone down the weight while keeping the size 

large enough to be legible. The offset is to provide visual interest while keeping consistent with the nature of the collage 

header. The final location is determined by each city, or in the case of Glendale, you can say the desert.

The Path to Nationals

T HE PAT H T O N AT ION A L S
	  RUN S T HROUGH S A N DIE GO
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On each piece of creative where the Golden Ticket logo 

lives, the USA Pickleball Primary logo need to appear. This 

applies to signage, social, marketing, and printed materials.

USA Pickleball  
Primary Logo Inclusion

THE PATH TO
                       NATIONALS
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Final Comps

Want the chance to compete at the longest-standing and only National Championship in pickleball?  
Playing in Golden Ticket Tournaments provides the opportunity to qualify for priority registration. 

S T E P  ON E

Become a 
USA Pickleball 
Member

ST E P  TWO

Create an
Account

ST E P  T H R E E

Register for a 
Golden Ticket

ST E P  FOUR

Get Ready 
to Compete

R E G I S T E R F O R A G O L D E N T I C K E T 
T O U R N A M E N T T O D AY ! 

T HE PAT H T O N AT ION A L S
  RUN S T HROUGH S A N DIE GO

S A N D I E G O, C A • A P R I L 22-26

LEARN MORE ABOUT USA PICKLEBALL GOLDEN TICKETS  
BY VISITING USAPICKLEBALL.ORG/GOLDENTICKET 

2026
WINNER THE PATH TO

                       NATIONALS


