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Who is
USA Pickleball?

USA Pickleball is the official National Governing Body (NGB) for the
sport of pickleball in the United States.

As a nonprofit 501(c)(3) organization, USA Pickleball is dedicated to preserving the integrity of the game while
advancing its growth and development nationwide. The organization supports players, clubs, and communities
by sanctioning premier tournaments, offering certified equipment testing, training referees, certifying facilities,
and providing a wide range of educational resources. USA Pickleball also maintains and updates the official
rules of the sport, ensuring consistency and fairness at every level of play. Led by a Board of Directors and a
dedicated national office staff, USA Pickleball delivers the infrastructure and strategic vision necessary to fuel
the continued expansion of pickleball across the country—benefiting members with exclusive access to events,
programs, and tools that elevate their experience on and off the court.

This guide follows and extends the USA Pickleball Brand Guidelines. In cases of conflict, the master brand guidelines take precedence.
For further information on USA Pickleball Brand Guidelines, please reference the parent brand guide here.



https://www.dropbox.com/scl/fo/orv3pt66by4a4jeob3np6/AEZVkWo7Hqs6QlYYkChQWJU?rlkey=bqwr5i6hlfl3v0cy1jxiv9dhb&st=mm6haihd&dl=0
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What are USA Pickleball
Leagues?

USA Pickleball Leagues bring organized, meaningful competition to
players in a format that is welcoming, social, and fun.

Through partnerships with facilities across the country, USA Pickleball offers structured league
sessions designed to give players consistent opportunities to compete, improve their skills, and
connect with their local pickleball community.

Each league session features:

+ Organized match play

+ Level-based divisions

« Consistent weekly competition

+ Awelcoming league-night atmosphere

For facilities, the program provides a professionally supported league model that helps build
community, increase participation, and create ongoing engagement around the sport.

One-Line Definition (PR Purposes)
USA Pickleball Leagues are organized, level-based pickleball competitions designed to deliver
meaningful match play in a welcoming, community-driven environment.




Brand Guide 2026

MESSAGING

o
S
=
4
o
=
o
kal
»




Leagues Brand Guide 2026 7

Primary Brand Tagline

Come forthe pickleball. Stay for the people.

This is the central idea behind USA Pickleball Leagues.
Players may join for organized competition, but they return for the connections, community,
and welcoming atmosphere that make league play meaningful.
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Supporting Taglines

These can be used in marketing materials, signage, social,
and promotional graphics.

Competition + Structure

« Big Fun. Serious Competition.
+ Competitive Enough to Care.
+ Real Matches. Real Vibes.

Community + Belonging
«  Where Pickleball Meets Community
« PlayHard. Belong Here.
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Messaging Pillars

Structured Play
Organized, reliable league formats that create confidence without complexity.

Approachable Competition
Meaningful, level-based competition that stays friendly, fair, and enjoyable.

Fun First
An experience built around enjoyment, energy, and a reason to come back each week.

Inclusive Community
A welcoming environment where players of all levels feel they belong.

Progression
Consistent play that helps players improve naturally over time.




Brand Guide 2026

VISUAL
IDENTITY
SYSTEM




Logo Marks

The Primary logo should be used on all

materials.

Wherever the Leagues logo appears, so must
the USA Pickleball Primary logo.

The USAP Spinner is an opportunity for
visual interest while fulfilling the logo pairing

requirement.

Access logo files here.

USA PICKLEBALL



https://www.dropbox.com/scl/fo/elz2sjfh8bvforihig8z7/AFWGoxbkvT9U1Z7FcfZRzd8?rlkey=dv59oo7knr1t9w1tscmjrliwx&st=3gj7vhi9&dl=0

Logo Usage

Follow all guidelines for proper usage.
Here are some examples of logo applications
that are NOT acceptable.

Do not change the color of the logo.

Do not stretch logo.

Do not tilt logo.

Do not replace typefaces.

Do not add any shadows or effects.

Do not place on patterns.

Do not invade the clear space area.

Do not place the logo over backgrounds that
limit legibility.

X

usa pickleba

USA PICKLEBALL

HQUQS

X

[usa PicKLEBALL ]

agues
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Color Palette

In most cases the pantone colors should be used at 100%, but can be used at other percentages if needed for particular designs.

Do not use a color that is not listed here. A color palette establishes consistency across the brand.

PMS540C Hex = #164267 Hex = # #e2ff54
Hex = #133156 R:185 G:152 B:60 R:177 G:31 B:40
R:919 G:49 B:86 C:28 M:36 Y:92 K:03 C:21 M:100 Y:95 K:13

C:100 M:84 Y:39 K:33
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Typography

The following typefaces are to be used on all materials.

Using different fonts will sacrifice brand equity.
For consistency, use these typefaces for ads, business

cards, and anything done for the brand.

Primary Font Family - Headlines

BEBAS NEUE BOLD

Primary Font Family - SUBHEADS

Avenir
Avenir
Avenir
Avenir
Avenir
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STYLEGUIDE
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Navy Gradient

The navy gradient mirrors the USA Pickleball primary

gadient and should be used as the background in all
instances.
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Green Stripe

The green stripe is our anchor. it keeps our graphics consistent and acts as a holding shape for our tagline in many instances.

Some variation may be utilized to keep visual interest across all social assets. All layouts should feature the green stripe.
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Final Comps




